
who	owns	method	body	wash
who	owns	method	body	wash	is	a	question	that	has	intrigued	many	consumers	interested	in	sustainable	and
innovative	personal	care	products.	Method	body	wash	is	known	for	its	eco-friendly	ingredients,	stylish	packaging,	and
commitment	to	environmental	responsibility.	Understanding	who	owns	method	body	wash	provides	insight	into	the
brand's	values,	business	strategies,	and	industry	impact.	This	article	explores	the	ownership	history,	corporate
background,	and	current	parent	company	of	Method	body	wash.	Additionally,	it	delves	into	the	brand’s	mission,	product
range,	and	market	positioning.	By	examining	these	aspects,	readers	will	gain	a	comprehensive	understanding	of	the
company	behind	one	of	the	leading	natural	body	wash	brands.	The	following	sections	will	cover	the	ownership	details,
company	background,	and	the	influence	of	ownership	on	product	development	and	sustainability	initiatives.

Ownership	History	of	Method	Body	Wash
Current	Parent	Company	of	Method	Body	Wash
Company	Background	and	Brand	Philosophy
Product	Range	and	Market	Positioning
Impact	of	Ownership	on	Sustainability	and	Innovation

Ownership	History	of	Method	Body	Wash
Method	body	wash	was	founded	in	2000	by	Adam	Lowry	and	Eric	Ryan.	The	brand	quickly	gained	recognition	for	its
commitment	to	environmentally	friendly	cleaning	and	personal	care	products.	Initially	starting	as	an	independent
company,	Method	body	wash	was	part	of	a	wave	of	green	consumer	brands	that	prioritized	sustainability	and	design
aesthetics.	The	founders	aimed	to	revolutionize	the	cleaning	industry	by	offering	products	that	were	not	only	effective
but	also	safe	for	the	environment	and	consumers.	Over	the	years,	Method	expanded	its	product	lines,	attracting	attention
from	larger	corporations	interested	in	sustainable	brands.	Understanding	the	ownership	timeline	is	key	to	appreciating
how	the	brand	evolved	while	maintaining	its	core	values.

Early	Years	and	Founding	Vision
Adam	Lowry,	a	former	environmental	consultant,	and	Eric	Ryan,	a	design	executive,	combined	their	expertise	to	create
Method	body	wash	with	a	mission	to	challenge	the	status	quo	of	cleaning	products.	They	emphasized	biodegradable
ingredients,	recyclable	packaging,	and	transparency	in	product	formulation.	The	brand’s	early	success	was	driven	by
innovative	marketing	and	a	focus	on	design,	which	set	it	apart	in	a	crowded	marketplace.

Acquisition	Interest	and	Growth
As	Method	body	wash	grew	in	popularity,	it	attracted	interest	from	major	players	in	the	consumer	goods	industry.	Its
unique	positioning	as	a	green	brand	appealed	to	companies	looking	to	expand	their	eco-friendly	product	portfolios.	This
period	saw	increased	investment	and	strategic	partnerships	that	helped	Method	scale	production	and	distribution	while
preserving	its	environmental	ethos.

Current	Parent	Company	of	Method	Body	Wash
Today,	Method	body	wash	is	owned	by	SC	Johnson,	a	well-established	American	multinational	company	specializing	in
household	cleaning	supplies	and	other	consumer	chemicals.	SC	Johnson	acquired	Method	in	2017,	integrating	the	brand
into	its	portfolio	of	trusted	names	while	allowing	Method	to	maintain	its	distinctive	identity	and	commitment	to
sustainability.	This	acquisition	marked	a	significant	milestone	in	Method’s	history,	combining	the	resources	and	expertise
of	a	global	corporation	with	the	innovative	spirit	of	a	pioneering	green	brand.

Details	of	the	SC	Johnson	Acquisition
The	acquisition	deal	between	SC	Johnson	and	Method	was	completed	in	2017,	signaling	SC	Johnson’s	strategic	move
towards	expanding	its	range	of	environmentally	responsible	products.	SC	Johnson	is	a	family-owned	company	with	a
long-standing	reputation	for	quality	and	innovation.	By	acquiring	Method,	SC	Johnson	aimed	to	strengthen	its	presence	in
the	natural	and	sustainable	personal	care	market.

SC	Johnson’s	Role	in	Method’s	Development
Post-acquisition,	SC	Johnson	has	supported	Method	by	providing	access	to	advanced	manufacturing	technology,	wider
distribution	channels,	and	increased	marketing	capabilities.	Despite	being	part	of	a	large	corporation,	Method	continues
to	operate	with	a	degree	of	autonomy,	ensuring	that	its	commitment	to	non-toxic	ingredients,	sustainable	packaging,	and
cruelty-free	testing	remains	intact.

Company	Background	and	Brand	Philosophy



Method	body	wash’s	company	background	is	deeply	rooted	in	environmental	consciousness	and	innovation.	The	brand’s
philosophy	centers	on	creating	products	that	are	safe	for	people	and	the	planet.	This	ethos	is	reflected	in	the	choice	of
ingredients,	packaging	design,	and	corporate	responsibility	initiatives.	Method	has	set	itself	apart	by	embracing
transparency	and	fostering	consumer	trust	through	clear	labeling	and	ethical	practices.

Environmental	and	Social	Commitments
Method	body	wash	is	dedicated	to	reducing	its	environmental	footprint	by	using	renewable	resources,	biodegradable
formulas,	and	post-consumer	recycled	materials	in	its	packaging.	The	company	also	supports	various	social	initiatives
aimed	at	promoting	sustainability	and	community	well-being.	These	commitments	are	integral	to	Method’s	brand	identity
and	resonate	strongly	with	environmentally	conscious	consumers.

Innovative	Product	Development
The	brand	invests	in	research	and	development	to	ensure	its	body	wash	products	are	effective,	gentle,	and
environmentally	friendly.	Method’s	approach	combines	natural	ingredients	with	cutting-edge	technology	to	produce
formulations	that	meet	rigorous	safety	and	performance	standards.	This	innovation-driven	philosophy	has	helped	the
brand	maintain	a	competitive	edge	in	the	personal	care	market.

Product	Range	and	Market	Positioning
Method	body	wash	offers	a	diverse	product	range	that	caters	to	various	skin	types	and	preferences.	The	brand’s	portfolio
includes	body	washes	with	natural	fragrances,	moisturizing	properties,	and	formulations	free	from	harmful	chemicals.
Method	positions	itself	as	a	premium,	eco-friendly	alternative	to	conventional	body	wash	brands,	appealing	to	consumers
who	prioritize	health	and	sustainability.

Variety	of	Body	Wash	Products
Gel-based	body	washes	with	plant-based	cleansers
Moisturizing	formulas	enriched	with	natural	oils
Fragrance	options	derived	from	essential	oils
Packaging	designed	for	recyclability	and	reduced	waste

Target	Market	and	Consumer	Appeal
Method	body	wash	primarily	targets	environmentally	conscious	consumers,	including	millennials	and	Gen	Z	shoppers
who	seek	transparency	and	ethical	sourcing.	The	brand’s	stylish	packaging	and	commitment	to	sustainability	have	also
attracted	design-savvy	customers	looking	for	products	that	align	with	their	values.	This	positioning	differentiates	Method
in	a	competitive	market	and	drives	brand	loyalty.

Impact	of	Ownership	on	Sustainability	and	Innovation
The	ownership	of	Method	body	wash	by	SC	Johnson	has	had	a	significant	impact	on	the	brand’s	sustainability	initiatives
and	innovation	capabilities.	The	support	of	a	global	corporation	has	enabled	Method	to	scale	its	eco-friendly	practices
and	introduce	new	products	that	meet	evolving	consumer	demands.	This	section	explores	how	ownership	influences	the
brand’s	environmental	strategies	and	product	development.

Sustainability	Initiatives	Under	SC	Johnson
SC	Johnson’s	acquisition	has	provided	Method	with	enhanced	resources	to	further	reduce	its	environmental	impact.	The
company	has	invested	in	sustainable	sourcing,	improved	packaging	solutions,	and	carbon	footprint	reduction	efforts.
These	initiatives	align	with	SC	Johnson’s	broader	corporate	responsibility	goals	and	reinforce	Method’s	leadership	in	the
green	personal	care	sector.

Innovation	and	Research	Advancements
Access	to	SC	Johnson’s	research	facilities	and	expertise	has	accelerated	Method’s	innovation	pipeline.	The	brand
continues	to	develop	new	formulations	that	prioritize	safety,	efficacy,	and	sustainability.	Collaboration	with	SC	Johnson
has	also	facilitated	the	exploration	of	cutting-edge	materials	and	technologies	that	support	circular	economy	principles.

Key	Benefits	of	Corporate	Ownership
1.	 Expanded	distribution	networks	for	wider	market	reach
2.	 Increased	investment	in	sustainable	product	development
3.	 Access	to	global	supply	chains	and	resources



4.	 Enhanced	brand	credibility	through	association	with	a	reputable	parent	company
5.	 Greater	capacity	for	environmental	and	social	impact	initiatives

Questions
Who	currently	owns	Method	Body	Wash?

Method	Body	Wash	is	owned	by	Ecover,	a	company	specializing	in	eco-friendly	cleaning	products.
When	did	Ecover	acquire	Method	Body	Wash?

Ecover	acquired	Method	in	2017,	bringing	the	two	sustainable	brands	together	under	one	company.
Is	Method	Body	Wash	an	independent	company?

No,	Method	Body	Wash	is	not	independent;	it	is	owned	by	Ecover,	which	manages	its	operations	and	distribution.
Where	is	the	parent	company	of	Method	Body	Wash	based?

Ecover,	the	parent	company	of	Method	Body	Wash,	is	based	in	Belgium.
Does	Method	Body	Wash	have	any	other	parent	company	besides	Ecover?

No,	Method	Body	Wash	is	solely	owned	by	Ecover,	with	no	other	parent	companies	involved.
Has	the	ownership	of	Method	Body	Wash	changed	recently?

Yes,	the	significant	change	occurred	in	2017	when	Ecover	acquired	Method,	combining	their	sustainability	efforts.
What	is	the	relationship	between	Method	and	Ecover	Body	Wash	products?

Both	Method	and	Ecover	Body	Wash	products	are	owned	by	Ecover	and	focus	on	environmentally	friendly	and
sustainable	personal	care	solutions.

1.	 The	Story	Behind	Method:	A	Revolution	in	Body	Care	This	book	explores	the	origins	of	Method	Products,	the
innovative	company	behind	Method	Body	Wash.	It	details	the	founders'	vision	to	create	eco-friendly,	stylish,	and
effective	cleaning	products.	Readers	gain	insight	into	how	Method	disrupted	the	traditional	personal	care	industry
with	its	unique	approach	to	sustainability	and	design.

2.	 Corporate	Ownership	and	Brand	Identity:	The	Case	of	Method	Body	Wash	Focusing	on	corporate	acquisitions	and
brand	management,	this	book	examines	who	owns	Method	Body	Wash	and	how	ownership	influences	the	brand’s
market	strategy.	It	provides	an	analysis	of	the	company's	acquisition	by	larger	corporations	and	the	impact	on
product	development	and	consumer	perception.

3.	 Clean	Beauty:	The	Rise	of	Method	and	Sustainable	Body	Washes	This	title	delves	into	the	clean	beauty
movement,	highlighting	Method	Body	Wash	as	a	pioneer	in	sustainable	and	non-toxic	personal	care	products.	It
discusses	the	growing	consumer	demand	for	eco-conscious	products	and	how	Method	meets	these	expectations
without	compromising	quality.

4.	 From	Startup	to	Acquisition:	The	Journey	of	Method	Body	Wash	Chronicling	Method’s	journey	from	a	small	startup
to	being	acquired	by	a	global	corporation,	this	book	provides	an	inside	look	at	the	challenges	and	triumphs	faced
by	the	company.	It	also	covers	how	ownership	transitions	affected	product	innovation	and	brand	philosophy.

5.	 Brand	Ownership	and	Consumer	Trust:	Understanding	Method	Body	Wash's	Market	Position	This	book	analyzes
the	relationship	between	brand	ownership	and	consumer	trust,	using	Method	Body	Wash	as	a	case	study.	It
discusses	how	changes	in	ownership	can	affect	brand	loyalty	and	what	companies	can	do	to	maintain
transparency	and	authenticity.

6.	 Sustainable	Business	Models:	The	Method	Body	Wash	Approach	Exploring	sustainable	business	practices,	this
book	highlights	how	Method	integrates	environmental	responsibility	into	its	ownership	structure	and	operations.
It	provides	examples	of	how	the	company’s	ownership	supports	its	mission	of	creating	eco-friendly	cleaning
products.

7.	 Global	Brands	and	Local	Impact:	Who	Owns	Method	Body	Wash?	This	book	investigates	the	global	corporate
structures	behind	popular	brands	like	Method	Body	Wash.	It	examines	the	implications	of	multinational	ownership
on	local	economies,	product	sourcing,	and	environmental	policies.

8.	 The	Acquisition	Playbook:	How	Big	Companies	Buy	and	Manage	Brands	Like	Method	Body	Wash	Offering	a
detailed	look	at	acquisition	strategies,	this	book	explains	how	large	corporations	acquire	brands	such	as	Method
Body	Wash	and	manage	them	post-acquisition.	It	sheds	light	on	the	decision-making	processes	and	integration
strategies	that	impact	brand	identity.

9.	 Eco-Friendly	Innovation	in	Personal	Care:	The	Method	Body	Wash	Legacy	Focusing	on	innovation,	this	book
celebrates	Method	Body	Wash’s	contributions	to	eco-friendly	personal	care	products.	It	discusses	the	ownership’s
role	in	fostering	creativity	and	sustainability	in	product	formulation	and	packaging.
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